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CHAPTER ONE
Introduction 
The issue that I have chosen to address, through research, is about developing apostolic leaders for transformation to occur in North India. I have defined apostolic leaders as catalyst of Church Planting Movements (CPM) or Disciple Making Movements (DMM) that have resulted in at least fourth generation churches/disciples. 
In order to transform India more rapidly, trainings for CPM or DMM should develop leaders with the abilities to work in all communities. I believe the skills that need to develop are epitomized in the entrepreneurial leader (i.e. Self and social awareness, creation and prediction logic, responsible and sustainable decision making through social, economic, and environmental factors). 
In order to investigate this theory, I will use 5 case studies of different movements that are currently occurring in North India. I will interview and examine the commonalities of the process of the most successful CPM/DMM leaders in India and analyze how it compares to an entrepreneurial leader. From these results, I will see what are the most important factors of the process of movement leaders. 
I will present the findings of this exploratory study at Mission to the Unreached, the NGO I am researching for, to the participants and NGO leaders, so they can incorporate it into the trainings for their movement leaders. This research directly relates to the Movement Leadership course in the MATUL program. 

Variables 
Movement leaders are the common element being measured. The uses of Entrepreneurial Leadership Principles are key factors being crossed-examined to see the correlation with movement leaders. The variables of Entrepreneurial Leadership Principles are the use of creation/prediction logic, self- social awareness, and social, economic, environmental responsible and sustainable (SEERS) factors being taken into account through the movement process.  

Research question 
How can apostolic leaders be developed to catalyze movements, utilizing entrepreneurial leadership principles? 
I chose the variables of an apostolic leader and entrepreneurial leadership principles for multiple reasons. First, I chose apostolic leader because the innovative leadership is what has been identified in the beginning of every generational movement. I then chose entrepreneurial leadership principles because a movement must be planned for responsible and sustainable change in a community. An entrepreneurial leader is defined as someone who, through self- and social awareness, creates value by means of responsible and sustainable action engaging social, environmental, and economic opportunities. This will require the leader to also engage in creation and prediction logic. The similarities of the two are present, but not identical and therefore need to be measured to see which principles of entrepreneurial leadership can develop an apostolic leader to catalyze a movement. After addressing which entrepreneurial leadership principles are relevant to an apostolic leader, I can discuss how they can be implemented to catalyze movements. 

Community relevance 
The purpose of the study is to assist Mission to the Unreached, a NGO in Delhi, India, in answering the question: How can grassroots leaders be trained in church planting in order to create a movement that results in 500 church plants in 20 years? Their vision is to plant 500 churches in North India the next 20 years, but feel they have come up short of the requirement in order to be on track to reach their goal. 

Theological framework  
I will engage the theological conversation of a movement leader through theological research of movement leaders in the bible, missiological literature of recent movements, and interviews of the most successful movement leaders in North India. I will cross-examine the analyses with principles of the entrepreneurial leader. The result of this will be presenting the findings to Mission to the Unreached and participants (including participants’ organizations), with a demonstration of how these findings could be used as new action to catalyze their current efforts of training and developing movement leaders. 
Assumptions
Assumptions in this study are that successful movement leaders will operate by using a similar mental model of the entrepreneurial leader, operating through the three principles. Supporting my assumptions is my experience of learning from successful CPM leaders whose process of thinking is very similar to that of the entrepreneurial leader and is often social entrepreneurs as well. These assumptions will be consistently and carefully monitored, especially through the interview and analysis process. 
Population  
The populations I hope to gather information from are successful CPM or DMM leaders, who are working in North India. I will be conducting interviews at the facilities of Mission to the Unreached or churches. I will contact these groups through the network of Mission to the Unreached and my site coordinator, Dr. Thom Wolf. 
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CHAPTER TWO
-Literature Review-
Introduction
This literature review examines the theology of apostolic movements, the process of grassroots movements, and the principles of entrepreneurial leadership. The purpose is to capture the conversation of successful movement leaders from the first century to the twenty-first century. Entrepreneurial leadership principles are presented to compare with the processes of the most successful movement leaders. 
Eckhard J. Schnabel notes that formulas of “mathematical or mechanistic processes,” guaranteeing success in ministry, are “as old as the project of the Tower of Babel in Genesis 11.” Ultimately it is the leading of the Holy Spirit and the wisdom of God that we are to depend on for success (2008, p. 381). This is not intended to be another missional methodology, although popular successful methods will be observed, it is intended to capture the underlining processes in which transform methods to movements, practices to people, and commitments to communities. 
Theology of Apostolic Movements
This section will first define the criteria and purpose of apostleship. After, the apostolic ministry of Paul will be examined. Lastly, the actions of the apostolic church today will be presented. 
Apostleship
The most common use of apostle in the New Testament refers to Jesus’ twelve disciples, and St. Paul (Richardson, 1958, p. 319; Schnabel, 2008; Ott & Wilson, 2008). The twelve and St. Paul were considered Apostles by the criterion of seen the risen Christ and being commissioned by Him (Richardson, 1958). 
However, the term apostle that will be used, is inclusive of a wider scale of those who are commissioned by the risen Christ or the body of Christ (Richardson, 1958, p.323).  This is similar to Paul’s “itinerant missionary band, including Barnabas (Acts 14:3,14), Apollos (1 Cor. 4:6,9), Epaphroditus (Phil. 2:25), Titus (2 Cor. 8:23), Silvanus (Silas), and Timothy (1 Thess. 2:6; cf 1:1)” (Ott & Wilson, 2008, p.89). 
Ephesians 4:11 states that Jesus  “gave some to be apostles, some to be prophets, some to be evangelist, and some to be pastors and teachers.” The word used for apostles derives from the concept of being sent, or an itinerant nature like a missionary (Ott & Wilson, 2008, p.102; Addison, 2011, p.31). Richardson says, even if the defining criterion of an apostle is unclear today, the church itself is an apostolic church because it is commissioned to go and make disciples (1958, p. 291). 
The church is built upon apostles and prophets, with Jesus as the cornerstone, according to Ephesians 2:20 (Richardson, 1958). Jesus, the original apostle, – the original one sent – demonstrated the importance of apostolic church planters. He “recognized the right time to plant; identified people who could open doors to other relationships; prioritized relationship over popularity; focused his energy into small, gathered groups; and imparted a pattern of community life that can grow and multiply all by itself” (Breen, 2002, p. 90).  Therefore, in 1 Corinthian 12:28-31, Paul demonstrates that apostleship is spiritual gift that is to be desired in the church (Ott & Wilson, 2008, p.89). 
Paul’s Apostolic Ministry
Now in the church at Antioch there were prophets and teachers: Barnabas, Simeon called Niger, Lucius of Cyrene, Manaen and Saul. While they were worshipping the Lord and fasting, the Holy Spirit said, “Set apart for me Barnabas and Sau for the work to which I have called them.” So after they had fasted and prayed, they placed their hands on them and sent them off. 
Acts 13:1-3
In 47 AD, provinces of Galatia, Macedonia, Achaia, and Asia had no churches. By 57 AD the Apostle Paul spoke about his church planting work as it was complete in those provinces (Allen, 1962). Mellis describes Paul’s initial, small, tightly-knit, task-oriented community missionary band as  a success (1976, p. 14). 
Paul was able to take mission journeys into the far west without worry about his church plants failing without him (Allen, 1962). This is because he focused on empowering the local believer to carry on and expand the ministry after he left (Ott & Wilson, 2011). He was also committed to only planting churches in areas that have not been reached. He strategically planted every church in dense, traffic-flowing places from Jerusalem to Illyricum (Schreiner, 2001). He never assumed the role of a pastor, only as a missionary apostle; therefore, the church would be equipped to continue through local leadership, if provided with adequate teaching and models (Ott & Wilson, 2011; Schreiner, 2001).
Paul was had a deep desire to bring the Gospel to the unreached Gentile areas without tarnishing his witness to the Jews. When he was among Jewish people, he would only practice Jewish custom like reading the Torah, to win over the Jews. However when he was with the Gentiles, he sought past observing Jewish practices like food and purity laws in order to win over Gentiles. This inconsistency of Paul was intentional for the greater purpose of reaching those who are not saved by the gospel (Schreiner, 2001). Paul’s ministry is the model of the church commissioned and sent to reach all peoples.
Apostolic Church 
Apostolic church planting is the approach in which Paul and his co-laborers had taken towards planting churches. The apostolic model is developing, empowering, and releasing local believers for ministry and mission (Ott & Wilson, 2011).
 Most churches today refer to the person who communicates the gospel as a missionary, evangelist, or pastor. Paul refers to himself and other apostolic leaders as apostoloi, the “sent ones” or “envoys” of God.  They are simply messengers who have been sent by God (Schnabel, 2008, p. 402). The root for missionary, mission, meaning “the act of sending” in Latin, is related to the apostle’s root meaning, “one who is sent.” In John 20:21-22, Jesus says, “As the Father has sent me, I am sending you” and then he breathed on them and said “Receive the Holy Spirit” (Addison, 2011, p.31). In Acts, the multiply, apostolic church planting movement was launched with a catalyzing presence of the Holy Spirit, empowering and releasing the Gospel to the ends of the Earth. 
The goal presented and modeled by Paul was to present a locally, sustainable church planting movement. This was the role of Paul and of his missionary team (Ott & Wilson, 2011). 
Grassroots Movements
Although history often makes note of the apostle, prophets, teachers, and evangelist who piece together movements; “early Christianity was not spread by ‘professionals’ but by ordinary people whose names and deeds went unrecorded” (Addison, 2011, p.74). This section will focus on grassroots, church-planting movements today. 
Types
Ott & Wilson (2011) describe three types of church planters: pastoral church planter, catalytic church planter, and apostolic church planter. 
The pastoral church planter assumes pastoral roles such as preaching, teaching, and counseling in the church. This approach is used until a national pastor is trained and funded locally. 
The catalyst church planters use their initial church plant as a reproducing “mother” church. The catalyst church planter will either operate as the mother church’s pastor or resource person to continue planting churches. 
The last method is an apostolic church planter. He or she will focus on empowering local leaders to carry the ministry soon after the initial evangelism has taken place. The goal is to plant a church that will plant other churches and move on without making the people dependent upon the gifts of the apostolic church planter, much like St. Paul’s approach (Ott & Wilson, 2011). 
A pastoral church planter requires a highly receptive people, formal education, and an affluent congregation in order for the church planter to be relieved of pastoral duties, making this model unviable for grassroots movements. 
Also, “to reach multiplication, a movement cannot be dependent on just a few gifted and visionary leaders, but must learn how to mobilize more ordinary leaders for further church planting initiated by the daughter churches” (Ott & Wilson, 2011, p.95). However, catalyst leader may become a trainer of other church planters, in order to reproduce him or herself and plant numerous churches through the trainings  (Ott & Wilson, 2011, p.95). Therefore, catalytic church planters do have the potential of catalyzing grassroots movements, but it is not a predisposition. 
The catalytic leader, operating as a trainer of other church planters, and apostolic leader will multiply churches and local leaders, creating grassroots movements. 
Leadership
The grassroots church planter will primarily function as a trainer, facilitator, or consultant of the movement. From the first century to the twenty first century, many grassroots movement leaders have been focusing on creating sustainable movement utilizing various methods and principles. 
Henry Venn advocated for church autonomy with “three-self” – self-propagating, self-self-governing, and self-supporting – in 1851. Similar to Paul, he believed missionaries should not take a role of a pastor because it would damage the local contextualization and divert them from their task (Ott & Wilson, 2011, p.98). 
Likewise, William Carey believed in the rapid spread of the gospel to be done through local believers. Carey pioneered some of the most effective missionary strategies in his dedication to India, including the principle of mobilizing local believers (Addison, 2011). 
Steve Smith’s Training for Trainers is built upon 2 Timothy 2:2, “And the things you have heard me say in the presence of many witnesses entrust to reliable people who will also be qualified to teach others.” He uses a very simple, yet methodological, approach to reach those who are from God and equip them to be disciples (trainers) for God’s kingdom (2011).
Wilson Geisler’s Rapidly Advancing Disciples movement among, primarily illiterate Hindus in North India, states its core values with every intention of leadership multiplication. Similar to Smith, Geisler says every church planter must desire to reproduce themselves and work themselves out of a job when planting a church (2011, pp. 140-141).  
Common Approaches for CPM
This section observes a few common practices for existing CPM’s around the world. 
One common method is known as the Oikos code (Wolf, 2009; Smith, 2011; Geisler, 2011). This is the principle of spreading the gospel through one’s family, friends, neighbors, and co-workers. This method is often done by writing out an Oikos list and beginning to pray for opportunities to share with 2-3 people on the list (Smith, 2011; Geisler, 2011). In the early church, the ordinary people spread the gospel “through their social networks of relatives and friends” (Addison, 2011, p. 74). 
Another method commonly used when initiating a new movement is praying for a person/house of peace  (Smith, 2011; Geisler, 2011). This person is described in Luke 10:1-11, where Jesus sends out seventy. The method of a person or house of peace is demonstrated as versatile approach when entering a new community as presented by Geisler (2011, p.30).  
Adaptive methods that consider a constantly change world and culture, utilizing principles, allows for movements to occur. Neil Cole believes when methods are simple, reproducible, flexible, and contagious, they are then most adaptive (Addison, 2011, p.107). Adaptability allows for originality, but growth in new ways. It is usually characterized by the willingness to take risks and trying new things.  This requires the freedom and flexibility within an organization or movement (Addison, 2011).
Adaptability for Success
Many movement leaders today face the danger of putting their faith into a method or communication strategy to the point of being convinced it guarantees success (Schabel, 2008). This section was not intended to encourage this view, but to present some approaches in which God has chosen to bless (Ott & Wilson, 2011).  C. Peter Wagner describes the new method of movement for every generation as a new wineskin (1998). Most importantly, adaptive methods enable movements to be sustained in the changing environment and its expansion in new field (Addison, 2011). 
Entrepreneurial Leadership
The term Entrepreneurial Leader is developed by Greenberg et al (2011) at Babson College. It is a type of leader that is highly influenced by entrepreneurship, but will also utilizes entrepreneurial  principles to develop opportunities outside of the scope of creating start up ventures (Greenburg, 2011, p.2). 
The entrepreneurial leader functions within three opportunities: (1) “established organizations, introducing new products and processes and leading expansion opportunities;” (2) “social ventures, tackling societal problems that others have ignored;” and (3) social and political movements, building engagement and changing existing services and policies of governement and non-governement organizations  (Greenberg et al, 2011, p.2). 
The entrepreneurial leader is not based on innate personality characteristics. Instead the entrepreneurial leader has developed mental models, based on three principles, which catalyze “the power of human action to create and build a better world” (Greenberg et al, 2011, p.10). The three principles are cognitive ambidexterity, SEERS, and Self- and Social Awareness (SSA).
Cognitive Ambidexterity 
An entrepreneurial leader attains the ability to work through both predictable and unknowable circumstances. This is done with the principle of Cognitive Ambiexterity; the process of adaptably, altering between prediction and creation logics (Greenberg et al, 2011). 
Prediction logic is gathering relevant information, assessing, and making a decision. Creation logic is when no relevant information is accessible; therefore one will take action, assess the information created, and make decisions. A successful entrepreneur understands the world is not that simple to interpret and will often simultaneously use prediction and creation logic, thus utilizing the principle of cognitive ambidexterity (Greenberg et al, 2011).   

SEERS
An entrepreneurial leader develops a worldview in which values Social, Environmental, Economic Responsibility and Sustainability (SEERS).  Before creating a new business opportunity, the entrepreneurial leader wil assure his or her new venture is both responsibly and sustainable done, utilizing the filters of social, envirornmental, and economic factors. 
This often includes examining the interdependent relationship between the three variables. Entrepreneurial leaders must consider the impacts of a SEERS worldview from elements of purpose, multiple stakeholders, metrics, and implementation. The purpose is examined to balance out the overemphasis of one of the SEE factors. The perspectives, impacts on, and the rights and responsibilities of multiple stakeholders is to be accounted for according to an entrepreneurial leader (Greenberg et al, 2011).
Self- and Social Awareness
Through a critical understanding of “their own sense of purpose and identity” and the context around them, entrepreneurial leaders make more effective decision (Greenberg et al, 2011, p.12). 
A successful entrepreneur, who is honored by his or her family and community, understands that he or she must operate from his or her personal, familial, and community values. In order to do so, one must answer the question, “Who am I?” Understanding his or her values, drives, and background, he or she can be honest and open about their capabilities and limitations, allowing him or herself to build social and economic opportunities (Greenberg et al, 2011).  
Likewise, a successful entrepreneur leader must engage with his or her social context. He or she must ask the question, “Whom do I know?” This often results in engaging with diverse viewpoints of people he or she knows, who have different expertise and perhaps different worldviews (Greenberg et al, 2011).
Further Research Required
After reviewing the literature of the theology of apostolic movements, grassroots movements, and entrepreneurial principles, it is necessary to highlight some commonalities that will need to be explored in further research. 
The entrepreneurial leader is described to make decisions for expansion of an organization by thinking through prediction and creation logic (Greenberg et al, 2011).  According to Addison (2011), movement leaders need to be flexible in their thought process so that they are adaptable to culture and can sustain a CPM. 
An entrepreneurial leader’s worldview is to create ventures that are socially, environmentally, and economically responsible and sustainable (Greenberg et al, 2011). Rolland Allen (1962) believed that missionaries should model after Paul and therefore should not create its economic source through foreign funding because it is not economically sustainable and will prevent reproduction. Like wise, in regard to social responsibility, Paul became a Jew when he preached to the Jews and he became a gentile when he preached to the gentile (Ott & Wilson, 2008, p. 416).
Finally, an entrepreneurial leader will make decisions through the filter of self- and social awareness (Greenberg et al, 2011) As mentioned, the flexibility of Paul, when among Jews or Gentiles, could be seen as hypocritical. However, Paul knew who he was, what he wanted, and whom he was with. His response in 1 Corinthians 9: 22 to those who may consider this hypocritical is, “I have become all things to all people, so that  by all means I should save some” (Schreiner, 2001, p. 62). When discussing apostolic church planting, Ott & Wilson said, “The first and main question is not which method promises the best results, but which method corresponds most closely with the news of Jesus… The caliber of Christian workers is solely determined on the basis of their faithfulness to the gospel of Jesus” (2008, p. 416 - 417). “Relationships are the key ingredient in the exponential growth of movements” (Addison, 2011, p. 77).
Conclusion
Movements have always been the method God uses to expand the church in its mission. Each movement has had its’ unique contribution to the kingdom. Monasticism demonstrated a deep devotion to Christ. The Franciscans provided a movement of caring for the poor. The Reformation reemphasized the authority of scripture and salvation by grace. The Anabaptist provided the believer’s church, emphasizing on discipleship. The Moravians inspired the first Protestant missionary order. The Methodist and Salvation Army led with a new evangelistic zeal and holiness with a heart for the poor. The Pentecostals practice encouraged the power of the Holy Spirit (Addison, 2011, p.33). Could it be in the 21st century, the apostolic movement equipped the church for rapid movement utilizing entrepreneurial leadership principles?
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CHAPTER THREE
Methods 
First, I will collect literature about movement leaders in the Bible, missiology of recent movements, and entrepreneurial leadership.  Then I will conduct a literature review. 
Next will be the research of the processes of local movement leaders. I will use 5 case studies of different Church Planting Movements (and Disciple Making Movements) that are currently occurring in North India. I will examine and compare the commonalities of the most successful CPM or DMM in India. The criteria for the “most successful” movement leaders are those who have reached at least a fourth generation church plant; therefore in each case study, I will interview two leaders about their methods and processes used. I will later listen to the recording, summarize, and analyze the process discussed. 
To analyze the data, I have developed a scoring rubric for individual case study reports (Appendix A), each following a within-case study analysis in the investigator’s summary/ notes section. Then, the survey data will be cross-case compared for themes, concepts, and relationships of variables (Appendix B). 
When the research project is complete I will present the results to Mission to the Unreached and participants (and affiliated organizations) at the facility of Mission to the Unreached.
I believe each interview will take an average of two hours and analyzing may take an additional three hours. The total interview process will take 50 hours for ten participants. 
Validity
A movement leader and an entrepreneurial leader will face multiple issues to reach their goal. The most successful leaders will be successful at overcoming such adversity and even incorporate methods anticipating issues. Interviews of the most successful movement leaders, defined by Smith (2011) as initiating a 4th generation or more church plant/disciple movement, will highlight the process of the movement leader and allow a comparison to Greenberg’s (2011) entrepreneurial leader. Presenting the findings to grassroots movements leaders will allow for an opportunity to receive feedback and validation from experts. 
Research guide and assistants 
I will only gather information in English. The movement leaders come from various states throughout India, and therefore have various mother tongues/ first languages. Although Hindi is the most common language spoken in Delhi, for the general population, this specific population excels in the English language and is able to read and understand English at the level required to clearly communicate in the interview. This decision is made through the knowledge of participants receiving seminary or other educational training through English based institutions. 
Ethical considerations 
I will connect with the participant through kindred relationships of the director of MTU, Dr. Thomas, or my site coordinator, Dr. Wolf. Given that I am looking at the success stories of people, many may wish to have their name and/or organization disclosed in the project. However, for those that wish not to they will have the opportunity to communicate that in the consent form. For those who do not want their information disclosed, I will only keep their interview data identified by an interview number and have the coinciding document of participants stored separately. For the sake of the report, I will use pseudonyms for participants who wish to remain anonymous. Regardless of what they consent, I will not keep any record of communities they have worked in, which could cause problems if I did. 
Outcomes
	Research product 
There are three final products that my research will produce. First is the Final Written Project, fulfilling the 6 unit requirements of the MATUL program’s courses TUL 670A-B. Second is a modified 7-10 page report of my project to give to MTU for future reference and incorporation. Lastly is a training manual handbook to give to MTU leaders and project participants attendees of my presentation at MTU. 
	Action outcomes
Mission to the Unreached will be encouraged and trained in implementing the findings of this exploratory study into their seminary’s course on church planting. They will be trained in training their grassroots CPM leaders in the respected, validated findings of the research. I will also be able to use the research outcomes to develop leaders I work with in the future. 
	Community benefits 
Lastly, as stated before, I will give a public presentation at MTU. MTU will be given the opportunity to invite anyone from their network of churches and church planting movement leaders. I will also invite all participants of the study and their respective organizations. The community of CPM leaders will benefit from the presented results of the study. 
Timetable. 
This timetable is based off TUL 670B Semester.
	
	May Wk1
	May
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	May
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1. Read Relevant Literature (1 article or chapter/day) 		04 May 2015	- 14 Jun 2015
2. Conduct Interviews (avg. 2 participants/week) 		11 May 2015	- 14 Jun 2015
3. Analysis of Interviews 					15 May 2015 – 18 Jun 2015
4. First Edit of Project (10 pages/week)				04 May 2015	- 24 Jun 2015
5. Second Edit of Project					25 Jun 2015	- 05 Jul 2015
6. Final Project					06 Jul 2015	- 19 Jul 2015
7. Preparation for Presentation at MTU				25 Jun 2015	- 24 Jul 2015
8. Public Presentation of Research at MTU			25 Jul 2015	- 25 Jul 2015


Budget. 
	Item
	Cost

	Internet for Research
	$100

	Additional Books (Potential Prediction)
	$50 

	Transportation
	$50

	Equipment: Digital recorder, laptop, hard drive (Owned)
	------

	Research Project Software
	$50

	Housing
	$260

	Project Presentation at MTU (Material & Food)
	$100

	Total
	$610


The cost for my research that is in addition to my current finances is minimal and will be covered through my current funding structure in place.

Action Outcomes:
The possible projection for mobilizing my research into action will be to present the information to movement leaders and conduct a training of how to implement the results into their current training process of catalyzing movements.

I understand that this proposal will likely undergo one or more revisions while on the field. The final version will have the signatures of my project guide, and be reviewed by my program supervisor prior to undertaking the research.



Signature of Project Guide 	Date



Name of Project Guide



Investigator Signature 	Date



Investigator Name



Signature of Program Supervisor 	Date



Name of Program Supervisor


APPENDIX A
Within-Case Analysis						  Participant Number_______
Highest Generation of CPM/DMM_______	(Question: 6)
	Cognitive Ambidexterity
	Prediction logic
	

	Creation logic
	



	Self – Social Awareness (SSA)
	
	

	
	





 (Question: 1, 2, 3, 5, 9)	                                (Question: 5, 7, 8)
SEERS
	
	Social
	Environmental
	Economic

	Responsibility
	
	
	

	Sustainability
	
	
	


(Question: 2, 3, 4, 5, 9)
Investigator Notes:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

APPENDIX B
Cross-Case Analysis

	
	1-Generation
	2-Generation
	3-Generation
	4-Generation

	Number of Participants
	
	
	
	

	Used Creativity & Prediction Logic
	
	
	
	

	SEERS
	Social
	
	
	
	

	
	Environment
	
	
	
	

	
	Economics
	
	
	
	

	SSA
	Self
	
	
	
	

	
	Social
	
	
	
	


Data Analysis 
	1-Generation
	2-Generation
	3-Generation
	4-Generation

	
	
	
	


 Average (%) that used Creativity & Prediction Logic in their CPM process
	1-Generation
	2-Generation
	3-Generation
	4-Generation

	
	
	
	


Average (%) that used ANY SEERS worldview in their CPM process

	1-Generation
	2-Generation
	3-Generation
	4-Generation

	
	
	
	


Average (%) that used ANY SSA in their CPM process
Most common Entrepreneurial Principle used in the CPM process: ______________________
Most common factor of SEERS used in the CPM process: _______________________________
Investigator Notes:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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