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I.  Course Description

Communication is central to human life and society as a whole. Anything we do as human beings involves communication.  The cultural elements energize our communication.  Here, the study of communication is a basic concern for building a fuller humanity.  The concern of communication is considered more essential today than it was earlier.  The developments in new communication technologies, changing the life style, and their values systems calls for a critical look at the problems and prospects of the new developments in communication.  As these developments affects our faith aspirations, the study of communication aims at equipping a student to face the challenges of communication through a proper and systematic study of communication
II. Aims 
The aim of this course is to make the students understand the nature and types of communication and help them to use communication skill in their ministry. Apart from this, there are other aims as follow:

1. To help the student to know the various elements involved in the study of communication

2. To help the student understand the communication process.

3. To motivate the student to use communication skills and resources in the ministry

4. To encourage the student to become an effective communicator of the gospel.

III. Course Objectives
By the end of the course, the successful student should be able to:
1. Monitor and analyze self communication for improvement.

2. Understand and employ effective communication as it relates to various                             

     tasks and environments. 

3.  Practice and utilize effective interpersonal and self-advocacy skills.

4.  Utilize skills for preparing and delivering a variety of oral presentations and                                 

     develop abilities and confidence as a public speaker

5.   Employ effective listening and quality contributions during class discussions

6.  Apply effective leadership and collaboration skills during various activities.

IV. Course Procedures
Course Procedures:

1. Exam questions will come from each of the READING ASSIGNMENT and other class materials.

2. Assignments should be done on time and legibly.

3. Late assignments receive a 10 mark deduction per day.

4. Assignments will be three types, Reading, Practical and Demonstration.  It will be expected that you will attempt to do ALL of the assigned work In order to get maximum benefit from the subject.

5. Class time will include class lecture, discussion and non-formal learning activities. 
V. Class Policies
1) Regular attendance is expected and required.  Forty five hours of class room learning throughout this week. There is a no-absence policy for this course.  If you are not here you are not communicating effectively.  A significant portion of the course curriculum is introduced and practiced only in the classroom setting (it is not practical for this type of work to be made up independently).  Attending the scheduled class sessions is necessary for receiving credit for this course.

(a) For no absences throughout the week students are rewarded with 6 points added to final overall grade.  For one absence students are rewarded plus 4 points to the final grade. At two absences students are rewarded plus 2 to the final grade and three absences has no affect on the final grade.  For each absence thereafter, the student’s overall grade is lowered by 2 percentage points.   More specifically, four absences equals minus 2 points, five absences equals minus 4 points, six absences equals minus 6 points.  Tardiness does negate receiving any additional points to the final grade.

(b) After 6 absences the student risks being withdrawn from this course.  

(c)  When an absence is anticipated for whatever reason the student should directly contact the lecturer prior to class that day to rationalize the absence and to find out work missed.  For this effort toward effective communication students overall final grade will not be penalized.  For example, if you call me through phone before class and offer an explanation as to why you missed you can still take advantage of the point system for your overall grade. 

(d) Lecturer reserves the right to make adjustments to this policy based on individual diagnostic considerations and will communicate any alterations and educationally based rationale in person and/or in writing.

2) There is a no-extension policy for this course.  Time is a central element in every communication interaction and an effective communicator is ready when the audience is ready.  Due to the sequence of this course late work jeopardizes effective learning both for individual and for the class as a whole.  

(a) An F will be assigned for each assignment that misses the established class deadline.  This includes participation, self tests, daily quizzes and presentations.  

(b) Students have the right to negotiate changes in deadlines for reasons of better quality end products and opportunity for personal success.  However, communication directed toward the lecturer must occur at least 12 hours around the deadline.  

(c) Lecturer reserves the right to make adjustments to this policy based on individual diagnostic considerations and will communicate any alterations and educationally based rationale in person and in writing.

3) Class timing is 8.00 am – 5.00 p.m. Students are not allowed to enter into the class after 9.00 a.m. 
4) Tardy arrivals to class are disruptive to the learning process and are academically inappropriate.  Students are not allowed to enter into the class after 9.00 a.m. and students who arrive late are charged with an absence.  

(a) This policy is created to ensure the timely arrival of the members of this class.  Also the goal of this policy is to help our students understand the value and passage of time.  A grace period of 30 minutes will be allowed in most cases.

Grading Criteria and Assignments Overview

10% Classroom Communication

         

     


    

10% Presentation 1

10 %Presentation 2

10% Weekly Quizzes 

Classroom Communication:  A vital element to this course is classroom discussion and participation.  These grades are based on your actual participation during the class period, and reflect your classroom performance.  The system is very simple, each class day you earn a total of 1 point per class and by the end of the term you earn a maximum of 10 points. A rubric will be shared with the class on the actual grading.  

Group Projects- Throughout the term group projects will be assigned.  Groups will work independently of class time and will always present their findings to the entire class by a specific deadline.  

Classroom Activities- Almost everyday will consist of a classroom activity involving a specific aspect of communication.  The goal of these activities is to explore not just the concept itself, but also to self reflect into us as communicators.  Grades may be given for the various activities we do in class.
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